FULL-TIME
MBA PROGRAM

CLASS OF 2019 PROFILE
4,132

28

282

5

Applications Received

Enrolled Students

42

Median Age

40%

Women

Median Years of
Work Experience

29%

U.S. Minorities

Countries Represented

39%

International

Undergrad GPA

GMAT

Average

3.7

725

Range

3.1 - 4.0

640 - 780

CLASS OF 2016 EMPLOYMENT
Top Industries

Median Base Annual Salary

$125,000
Top Functions

38.8 %

Technology / Telecom

27.3 %

Marketing

19.1 %

Consulting

20.8 %

Consulting

12.0 %

Financial Services

18.0 %

General Management

11.5 %

CPG / Retail

15.8 %

Financial Services

6.6 %

Health / Biotech / Pharma

6.6 %

Operations

4.4 %

Energy

6.0 %

Business Development / Strategy

7.6 %

Other

5.5 %

Other

Percentages are of graduates reporting employment information.

LEADERSHIP.
FRESH THINKING.
POSITIVE IMPACT.

Your Commitment
Two years (21 months)
Classes held Mon–Thurs

Program Duration

The top-ranked Berkeley MBA is globally

August 2018 to May 2020

recognized for preparing business leaders
who generate fresh ideas that drive their
businesses—and the world—forward.

Connect with Admissions

Our renowned faculty is known for its

mbaadm@haas.berkeley.edu

510-642-1405

forward-thinking research and thought

Learn More and Apply Online

leadership. Our legendary campus is at the

mba.haas.berkeley.edu

epicenter of business innovation.
And from your first day as a Berkeley MBA
student, you are able to leverage the power
of one of the best professional networks on
the planet.

Skyler Soto, MBA 14
Buyer
Target Corporation | Minneapolis, Minnesota
“After just a year [in the program], I saw a lot of change
in myself and in my classmates. I was much more
willing to take risks and to take the lead, to speak up
and build my confidence. It was wonderful to see all of
us growing into the people we wanted to be.”

THE FULL-TIME
MBA EXPERIENCE

At the Center of Innovation

A Transformational Experience

The San Francisco Bay Area is the world’s leading
producer of new thinking for the new economy.
Finance, healthcare, venture capital, digital media,
and more are being reinvited right here every day,
and Berkeley-Haas is your backstage pass.

Build meaning as well as mastery. In the Berkeley MBA
Program you not only grow your skills, you discover what
rewarding work really means to you. As one student put it,
“A lot of people go to business school to find a job, but you
go to Haas to find your best self.”

Access to Berkeley Strength

Student-Initiated Culture

UC Berkeley boasts nearly 50 top-ranked graduate
programs—and numerous opportunities for
collaboration across disciplines. You might find
yourself entering a startup competition with an
engineer or partnering with scientists to bring a new
clean technology to market.

At Berkeley-Haas, the diverse perspectives of your fellow
students shape your learning. Your colleagues in this closeknit community launch courses, forums, and speaker series
that explore everything from gender equity to “extreme
leadership.” What will your perspective bring?

Farah Dilber, MBA 17
Associate
McKinsey & Company | San Francisco, California
“I wanted a school where my nonprofit experience
would be valued, and I wanted to feel safe to take
risks—to make a major career change, to run for
leadership positions. I came to welcome weekend
and it just felt like home. And I was right.”

OUR DISTINCTIVE CULTURE
While the Haas School of Business
develops leaders who redefine how

Question the
Status Quo
We lead by championing
bold ideas, taking
intelligent risks, and
accepting sensible
failures. We make a habit
of asking, ”What is a
better way to do this?”

we do business, these four Defining
Principles embody both what we

Confidence
Without
Attitude
We make decisions
based on evidence
and analysis, giving us
the confidence to act
without arrogance. We
lead through trust and
collaboration.

stand for and how we stand out.

Students
Always
We know we always
have more feedback
to hear and more
opportunities to grow—
even at the peak of our
careers.

Beyond
Yourself
We are stewards of
something larger than
our own lives and
careers. We take the
longer view in our
decisions and actions.

Pablo Garcia, MBA 16
Associate, Latin America Investment Banking
Goldman Sachs | Santiago, Chile
“The biggest ROI I could get from my MBA is having
a positive impact and being engaged with teams of
people who are passionate about what they do. I look
forward to working with best-in-class companies that
are socially and environmentally responsible.”

APPLICATION DEADLINES
September 21, 2017

January 4, 2018

April 5, 2018

Round One

Round Two

Round Three

OUR HAAS STUDENT AMBASSADORS
The Haas Student Ambassadors are the student arm of the admissions
office. Their mission is to ensure that your experience learning about
Berkeley-Haas is informative, interactive, and well-coordinated.
Reach out to the HSAs with any questions you have about the Haas
experience.

hsa@haas.berkeley.edu

Diversity and inclusion are key assets of the Berkeley-Haas experience. We
are proud participants in The Consortium, Forté Foundation, Management
Leadership for Tomorrow, The National Black MBA Association, Prospanica,
Reaching Out MBA, and RPAA-Riordan Programs.

